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WH I TiS iMoRaN?
Cervical cancer is a preventable disease, it is 
preventable by ensuring everyone has access to 
vaccination against Human Papillomavirus (HPV), 
an infection that causes cervical cancer, cervical 
screening, and treatment at an early stage. As it is 
preventable, it can become a rare disease, meaning 
fewer people will be affected by it. The World Health 
Organization set a global call to action to make cervical 
cancer a rare disease and Ireland is aiming to achieve 
this goal by 2040. 

Although cervical screening is freely available to 
women and people with a cervix aged 25-65 in reland, 
not everyone goes and some communities have a 
higher risk of cervical cancer and are less likely to 
attend screening.

Sophie's PhD research explores the reasons why some 
people don’t attend and how they can be supported to 
attend screening to ensure cervical cancer becomes a 
rare disease for everyone.
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Through Sophie's research, she found that people who work 
in low-waged jobs or are not working, have not gone to 
university, and who live in cities are at higher risk of cervical 
cancer and less likely to attend screening. She interviewed 
sixteen women from this demographic group about their 
experiences and opinions of cervical screening. The 
reasons why people attend or don’t attend screening are 
complicated. 

wHt eR Te ReAoN Fr tTnDnG oR nO atEdIg eRiCl cReNnG

WHn oU bEoM HmEeS I’s aR.. 
YO’rE nO GtTnG TeR’s oTiN 
rEuLr .. SO sTfF lIe hE sMaR tEt 
iT’s nL UtI I BcOeS iN yOr aC, 
oR wHn oU hAe o oU kNw. LIe t 
jUt rOs oW Te iS O PiOiTeS
- UnDrSrEnE ItEvIwE 1



wHt eR Te ReAoN Fr tTnDnG oR nO atEdIg eRiCl cReNnG

I oNtAtL EcOrAe y aUhTrS tO gO 
SO lIe hA Yu nO I’s, I’m uSiN TeM 
wHn I WuLn’t av WnT mYeL RgUaRy. 
BEaUe t aS jUt aBo. 
- UnDrSrEnE ItEvIwE 2

THy oUd aNeR cElS aN 
tHy eMvE TeM aN BcAsE I 
tHuGt oIg aC I WuL B OlY 
bA NwS i nEeR wEt aC.
- UnDrSrEnE ItEvIwE 3



Sophie used an approach called co-design which ensures everyone's 
voice is heard and respected to develop a solution to the problem. 
Eight women living in inner city Dublin formed the co-design group 
and were equal partners and decision-makers in the project. Over four 
workshops, Sophie asked what mattered to them and how they wanted 
to promote cervical screening in their community.

At the workshops they prioritised the main challenges to attending 
screening, came up with lots of ideas to promote awareness and 
attendance, and developed two solutions to promote screening in their 
community  The solutions were tested with other people who work in 
the community and are involved in planning and providing screening to 
see if they thought the ideas would work.

HO Dd e iN SlUiOs o rOoT 
sCeEiN?



REpEtIg nD 
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kNwLdG O 
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WHt aPeNd t aC 
cO-dEiG WrKhO?

PRoRtIeD mAn 
pRbLmS

Visibility in the community
Emotions of fear and anxiety

Knowledge of screening
Limited peer support

iSovr

CAe p iT IeA 
tO pRmOe cReNnG 

aN vtE O 
fAoUiTs

Supportive peer networks
Promote during national 

awareness day 
Education as early as 

possible

DEiN

DEiGeD tW SlUiOs
Coffee morning

Underwear tag campaign

DEeLp

REiNd oLtInS
Feedback on mock-up designs 

with co-design group
Feedback on solutions from 
people involved in planning 

and providing screening

DeLvE 





SOuToN 1: CoFeE 
mOnIg
The first solution was to organise coffee 
mornings in community centres where 
women can ask a community health worker 
or their peers questions about screening 
and address their concerns in a friendly 
atmosphere. The co-design group also 
designed a poster for the event.



Let’s talk about cervical screening
Free coffee morning

Have a coffee and a chat about cervical screening with a local nurse

Date | time | place
Check when you are due screening at cervicalcheck.ie

Host organization logo

Bring a 
friend



SOuToN 2: 
PRmOiOaL tA O 
uNeReA
The other solution was a campaign to make 
a tags promoting screening and attach them 
to underwear in clothes shops. The tag 
would have a link to the online screening 
register so people could easily check their 
eligibilty and if they were due screening.



Mock up of the design drawn by the the co-design group

First draft of the design based on mock up

LOGO

MOCK UP

UNDERWEAR TAGS

It’s free  
It takes 5 minutes    
This can save 
your life

Book your cervical 
cancer screening 

Contact your GP to make 
your appointment today 

Find out more at 
hse.ie/conditions/cervical-screening 

Scan this code to see when 
you are due screening

Logo

45.7MM

73.1 MM
FRONT BACK

FOLD OUT

QR LINK TO CERVICAL 
CHECK REGISTER

Final draft of the design based on feedback



The co-design group designed really unique and creative solutions 
to raise awareness of cervical screening. By working together, the 
solutions are more likely to be successful as they are tailored to 
their community and empower people to consider screening. It is 
important to partner with communities so their experiences are 
valued and their knowledge can have a positive impact for their 
community.

The group were proud of the work we did and are now talking to 
their friends and family about cervical screening and promoting it. 
This means we are ensuring everyone has equal opportunity to 
attend screening and contributing to cervical cancer becoming a 
rare disease. 

IMaC

wHt o oU tHnK
SCn hI CdE wIh oU PoN T 
WtC a iDo bOt hE pRjEt.

I’m aLiN T M FiEdS aBuT
iT bEaUe oM O M FiEdS 
wO’t o oR a mEr eS 

Scan this code with your phone to 
watch a video about the project. Or 
visit https://tinyurl.com/3wjup4zt



The two co-designed solutions to promote awareness of screening 
could be tested in the community to see if they are effective. Below are 
some recommendations based on the main findings of the research to 
improve the cervical screening service and promote screening among 
women less likely to attend:

• More visibility and advertisement of cervical screening is needed in
the community. Advertisements need to be clear that screening is
free, that you can register and see when you are due on the online
register, and that you can go to any healthcare provider who is
registered to provide screening.

• Community-led sessions can provide people with information to
address their concerns, and should be organised in collaboration
with existing community groups.

• Healthcare providers can opportunistically promote screening
with their patients.They may require training to support culturally
sensitive communication with their patients surrounding cervical
screening.

REoMeNaToN Fr 
pRcTcE aN PlIy



Sophie Mulcahy Symmons is a researcher at University College 
Dublin who is studying cervical screening awareness and 
promotion among communities less likely to attend screening 
in Ireland for her PhD. She is interested in reducing health 
inequalities and promoting health and well-being by using 
approaches that engage with communities.


